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Feminine background color might discourage male shoppers 
from exploring the site.

Repeated information is confusing and clutters layout.

Crowded navigation menu.

CURRENT HOME PAGE



OUR GOAL

•	Create a more gender neutral color scheme.

•	Introduce dynamic image display to allow more 
visual variety.

•	Consolidate page elements allow for more 
visual white space.

•	Structure page layout to help user navigate the 
site faster.

•	Eliminate unnecessary click-throughs.
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Gender neutral color scheme.

Photos are presented in slide show format allowing for more visual variety and immediate visual browsing.

Consolidate page elements allow for more visual white space, 
and site restructure helps user navigate the site intuitively.            
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SALE
20%
WOMEN’S SWEATERS

PLUS
Free shipping
View all sale

OFF

10%
MEN’S JEANS

OFF

close

2



CREATE AN ACCOUNT   l   MY ACCOUNT  l   VIEW BASKET 0 item (s)

roll over image to see product detail

1 User can scroll through gallery of images.
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20%
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Free shipping
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close

1 Hotspots allow user to find information about items by directly through the images 
rather than having to search for them within the site.
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SALE
20%
WOMEN’S SWEATERS

PLUS
Free shipping
View all sale

OFF

10%
MEN’S JEANS

OFF

close

1 Drop down menus have been simplified by eliminating the redundant “women’s” 
before each section allowing for a cleaner interface.
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Layout of products is awkward and cramped.

Confusing navigation and filtering system with over crowding 
due to redundant information.
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CURRENT PRODUCT PAGE
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size            color             price Roll over image to see product details

1 Larger product images without bounding box provide an 
open layout in which to implement rollover “quick views”
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Drop down menus allow users to select criteria in 
which to filter product views.2
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CURRENT PRODUCT DETAIL PAGE
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Zoom feature is not entirely clear and very awkward.

Product information is not engaging and lacks detailed information 
about fabric care, sizing or features.

No indication of what user currently has selected or has recently 
added to their basket.
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OUR GOAL

•	Provide a more structured and segmented 
presentation of information.

•	Larger images with more diverse views - 
including more “in-context” views.

•	Create a more straightfoward zoom feature.

•	Open up white space to allow for easier 
navigation and open up room for personalized 
suggestions based on searches or previous 
site visits.
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1 Users simply mouse over alternate 
images to see them.

Product information is clearly organized into 
sections for easy reading and selection.2
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Hovering over care icons provide short 
description of care instructions.3
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1 To zoom, users simply mouse over large image in 
the area they wish to see in detail.

Current image which they have selected is 
highlighted with a gray outline.2
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1 To select size, users can easily roll over 
available sizes and select with a click.

Selected size appears in “Your Selection”2
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1 When added a light box appears 
confirming your selection. 2 Light box features ‘quick edit’ capabilities directly in 

the confirmation dialogue box.
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1 Whenever an item is added to the shopping cart it automatically appears 
in the wardrobe feature.
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1 To add items to the wardrobe simply drag and drop into the wardrobe drawer.
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WARDROBE FEATURE :: 
OUR GOAL

•	 Create a shopping experience that 
allows for  personalization.

•	 Create more opportunities for 
the consumer to interact and 
manipulate the product like they 
would in the store.

•	 Create room for play through 
mixing and matching, comparative 
activities and customization.
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1 To open simply click on the left facing arrow on wardrobe drawer.
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1 To add items to the mannequin simply drag and drop.
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2 To browse all items in the wardrobe use arrow 
brackets to scroll up and down

New outfit



1 Each time an item is added to the mannequin it is 
saved as an outfit in the right hand section.
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New outfit

2 To start over click “new outfit”
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New outfit

1 Drag and drop to add to shopping cart.
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CURRENT PRODUCT DETAIL PAGE
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User must go back to basket view in order to review items.

No sense of hierarchy adding confusion on what to do next (no guidance).

Steps for checkout are too spread out creating more work for user.
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OUR GOAL

•	Eliminate unnecessary click-throughs.

•	Streamline checkout procedure by reducing 
number of steps. 

•	Allow for quick edits throughout whole 
checkout procedure.

•	Allow consumers to opt-out of creating an 
account.
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1 All product selections 
are easily editable.

2 Quick add dialogue box for entering 
in catalog product codes.

3 Select shipping method here to allow for more accurate 
order totals at beginning of checkout procedure.
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4 Preview of checkout steps 
clearly presented.
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5 Option to save purchase to come 
back to it later.
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1 Easily select credit card type by 
clicking icon.

2 Easy info fill in if billing is 
same as shipping.

3 User can back track at any time simply 
by clicking any of the steps.
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1 Each stage is easily editable before submitting order 
allowing for quick last minute changes.

2 User can easily view product again by clicking 
on thumbnail.
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